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FOR IMMEDIATE RELEASE

CONNOLLY PARTICIPATES IN AMERICAN RED CROSS CAMPAIGN
THANKING VETERANS

Wilton, CT, May 25, 2011 — Connolly, the largest privately held recovery audit firm in the world,
participated in the American Red Cross’s “Thank You Cards for Veterans” campaign. On Thursday,
May 5, the nearly 200 employees of the firm’s Audit Support Center in Wilton, CT queued up to sign
cards with personal messages thanking veterans for their service. All of the personalized cards were
delivered to veterans hospitals on Armed Forces Day, May 21.

(L- R) Connolly’s Justin-Scott Salvatore, Associate Business Systems Analyst, Stephanie Schwartz,
HR Generalist | and Chris Teixiera, Senior Data Analyst were among nearly 200 employees who
wrote a personal note to a veteran thanking them for their service to America. The cards were
delivered to veterans in hospitals on Armed Forces Day by the American Red Cross, Connecticut
Region.

About Connolly - Headquartered in Atlanta, Georgia, and with offices throughout the
U.S., Canada and the U.K., Connolly Inc. is the world’s largest privately-held provider of
recovery auditing services. With more than 800 employees serving over 120 clients,
Connolly reviews a trillion or more transactions annually, recovering nearly a billion dollars
a year in overpayments. Connolly services its clients through three lines of business:
Healthcare, Retail, and Commercial. In addition, Connolly reviews contracts for non-
compliance and offers process improvement recommendations that mitigate future
financial losses. Connolly was founded in 1979, and currently provides services for 19 of
the top 20 U.S. retailers and seven of the top eight healthcare payers. Connolly maintains


http://www.redcross.org/

CONNOLLY

a 97% customer satisfaction rating, is consistently listed on the Inc. 5000 list of the fastest-
growing private companies in America, and has twice been named “One of the Best
Places to Work in Connecticut.” Connolly’s culture stresses a common set of values as well as
individual initiative and a strong emphasis on teamwork.

For additional information, please visit Connolly at http://www.connolly.com. Please follow
us on Twitter and Linkedin!
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